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“The Guide is the book

people turn to when they are - n"
looking for local businesses. , .:'lnsnu MnNﬂ

Customers tell us all the time
that they found us through

our ad in The Guide.”

“As a non-profit, we have SI.EEFT mnﬂmunn
to stretch our marketing
dollars and The Guide I'qu-uw I'mmnn"E

Laura Oakley, Office Manager
provides an excellent mm“ow" &
return for the money.” <=
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JoAnn Davis, Vice President \ 'I'x
Adult Day Services Component - %

Bethel Homes - 'I
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“The Guide provides me with .'

Insight and options to help me ;

obtain the best return for my
money.”

Sheila Siderow, Owner/Broker

Siderow Kennedy, Inc.

For advertising
information contact:

For more than a dozen years, Louann Curtin

we have only advertised in one i 1

book — The Guide. | think that 811451 328 gggg I

part of what makes The Guide " nat? | (C_e )

so appealing is that its a Icurtin@guideonline.com
small book, compact and GuideOnline.com

community-focused.”
Joe Pichiarallo, Owner
Mt. Pleasant Agency
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Which phonebook SHOULD YOU be in?

Telephone Directory Penetration by Publisher
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«THE GUIDE Phonebooks have the greatest household
penetration in [THE GUIDE’s] market area.

«66% of market area residents have at least one copy
of THE GUIDE in their home.

¥ -l The Guide Phonebooks.

Yellow pages for Business Listings.

% Blue pages for Community Reference.
|
.?"

- White pages for Alphabetical Listings.
Want In? Just call: (845) 278-3200!

“Btudy conducted by the Mariat Collage [natitute for Publia Opinion Poll 2003
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When saarching for a" siness or service,
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,m service
72 thatiis familiar |
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23% of who W BAESS. but 0ot contact a business or service,
say the main reason for not doing so is a lack of familiar names.

830 /o who find a business or sar_viuu in the yftlluw

pages contact THAT business or service.

The main reason many consumers contact a business or
service they find in the yellow pages is the geographic location.
The Guide’s users cite its coverage of their local area as the
most impurtant reason they choose to use it!

: x}
§- ,lil ﬁ The Guide Phonebooks.
(' ' Yallow pages for Business Listings.
II Blua pagas [or Community Rafarensa.
3 _, White pages for Alphabetical Listings.

—=— Want In? Just call: (845) 278-3200!

*Btudy conducted by the Marist College Institute for Publi Opinion Poll 2005
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JoAnn Dauvis believes in the value of The Guide Phonebook.
“As a non-profit, we have to stretch our marketing dollars and
The Guide provides an excellent return for the money. We also
need to get our message out to people in many different
communities -- something The Guide does particularly well.”

The people who attend Ms. Davis’ programs appreciate the
books’ convenience. “Our participants sometimes have
difficulty recalling phone numbers or the names of businesses
in their own communities, so we keep many editions on hand.
It's much easier to scan The Guide’s listings than to search
through one of the large phonebooks.”

JoAnn Davis, Vice President
Adult Day Services Component, Bethel Homes
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“I've found everything | need in The Guide Phonebook,” says
Lenora. “The plumber, the home improvement companies, the
hair stylist... everything!”

“I like how the book is customized to our community, it's much
easier to find local businesses and services than in the large
phone books. The Guide is simply a must for every
household!”

“The Guide also includes sections on local history,
government and places of interest - all of which are extremely
useful to families who are new to the area, like ourselves.”

“As newcomers to the community, we received a welcome

package that included a copy of The Guide and we’ve kept it
right on the counter ever since.”

Lenora DeSanctis, Consumer

Ossining, NY
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The Guide Phonebooks.
Yellow pages for Business

Blue poges for Community Reference.
White pages for Alphabefical Listings

Want In? Just call: (845) 278-3200!

For adyer
tisin _
call Loy ANQI]\/’nE)r Mation

845-278.320,
Or 914-760-6gg3




THE GUIDE PHONEBOOK

Serves The Following Communities

Hew Fork
DUTCHESS COUNTY

FOR ADVERTISING INFORMATION,
PLEASE CALL

1-800-666-8230
GuideOnline.com

FAIRFIELD COUNTY

Mt. Kisco/Chappaqua/Armonk .. ...............
Bedford/Katonah . .........................
Puthnam County .. .......... ... ... ... . ......
Yorktown/Somers .. ..... .. ...
Mount Pleasant/Briarcliff Manor . ...............
Beacon/Fishkill . ........... ... .. ... ... ...,
Greater Pawling .. ........ . ... . .. . .. ...
Ossining/Tarrytown/Croton-on-Hudson . .........
Peekskill/Cortlandt . ........................
Ridgefield/Wilton . ......... ... ... .. ... ......

TOTAL CIRCULATION 219,350
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